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 Grocery Distribution Down   
Fozzy and Furshet said about corrections in their 2008 opening 

plans; meat producers suspend production 

Meat production in trouble 

Ukrmiasoprodukt, Ukrainian National Association of Meat 
Producers, warns of a critical situation pending in the meat 
prod uce sector of industry, due to raw materials shortage and 
liquidity crisis.  

The crisis might lead to eventual closure of the largest meat 
manufacturers in the country, the organization signals. At 
present, many of the meat factories suspended works, some 
reduced working hours, Ukrmiasoprodukt says.  

According to the organization, those manufa cturers whose 
growth was driven  by loans in foreign currency are the most 
vulnerable now. Such enterprises comprise about 40% of all 
manufacturers, and they control 70% of the market.  

The critical situation will only aggravate in the future, meat 
manufacturers state, due to the expected foreign exchange rate 
increase and increase of percentage rate on credit loans within 
the range of 25-30%. 
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Crimean Furshet sets aside extention plans 

Crimean Furshet will postpone the development 
of new supermarkets on the Crimean peninsula 
due to the current economic crunch, said the 
director of t he Crimean chain Sergiy Makeev. 

The construction of all company's gre enfield 
investment in the region is suspended. Still, Mr 
Makeev has ascertained that the trade complex of 
20 000 sq. m. located in Simferopol on vul. Heroiv 
Stalingrada currently under construction will be 
launched in the second part of November. 

ÒThe construction of complex is being funded, 
and it will be launched in time. However, the 
development of other supermarkets targeted for 
opening by the end of the year remains unfeasible 
until the economic situation changes for goodÓ, 
explained Mr Makeev, adding that he hopes to 
see stabilization and exit of the crisis within a 
half-year period. 

Furshet plans for 2008 year have initially 
embraced opening of 6 new supermarkets in the 
Crimea.  At present, the Furshet holds 11 
supermarkets in the Crimea: 3 in Simferopol, 2 in 
Yalta, 2 in Kerch, and 1 in each of the following 
towns: Yevpatoriya, Alushta, Gaspra, Sevastopol. 

Fozzy freezes projects 

Fozzy Group suspended some of its subsidiary 
projects, company press-office informed.  

ÒFor economy sake we took decision to suspend 
projects with long terms of investment return Ó, 
explained Marianna Konina, Head of 
Communications Department.  

Fozzy also plans to reallocate duties among 
employees as a part of optimization plan.  

M. Konina refused to comment on 2009 plans of 
the company. She said: ÒWe have ideas about 
how to develop further company structure, yet it 
is too early to publicly announce  them, as far as 
situation might all of a sudden changeÓ.  

The only short-term plans concern opening of 
three restaurants in Kyiv centre. 

Silpo corrects expansion plans 

Fozzy Group plans to extend its Siplo 
supermarkets with 2 outlets thus reaching 151 by 
the end of the year. Both outlets will appear 
outside the capital. Also, 6 Foras will be opened 
in 2008.  However, the plan for 2008 was to open 
25 Silpo supermarkets and 15 Foras. 

By now, 18 Silpo and 9 Fora stores have been 
opened since the beginning of the yearÓ, said 
Fozzy's Head of Comunications Department.  

She also supposed that Fozzy might open more 
than 2 Silpos in the region and confirmed plans to 
launch three restaurants in Kyiv soon. 

Furshet Reduces Prices and Sets Ambitious Sales Target 
Regardless of the economic crisis and the global consumption downturn, Furshet chain plans uninterrupted sales 
volumes increase., the company press-release says. According to the official statement, Furshet heads for 20-25% 
increase in sales in 2009 to USD1.4-1.5bnPreviously, the company announced plans to generate USD1.2bn of sales in 
2008. In early 2008,  Furshet group announced that it will invest USD100mn into extension of the chain up to 115-118 
stores until end of the year. Furshet net profit for January -June 2008 has been up 6.7 times (to UAH 4.61mn) compared 
to the same period a year ago. Net income more than trip led to UAH13.041mn.  

Furshet  also stepped up with a decision to reduces prices of basic grocery goods in its chain of supermarkets. 
According to company data, 4-10% price reduction has already been applied to more than 200 items. The majority of 
the items on promotion belongs t o Furshet private label goods. Price reduction became possible because of effective 
and direct relationship between the chain and consumers. another factor is the effective use of own and loaned capital, 
company press-office said. According to the company, PL share comprised 1.83% earlier in 20087, while today it has 
jumped to 6.51%. 
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Second Bila Romashka drugstore opens in 
Kyiv 

8th of November Kyiv -based drugstore chain 
operator Fozzy-Farm (Fozzy Group) opened its 
second Bila romashka drugstore at Prospekt Mira 
1 (Darnitsa trade centre).  

Commenting on the format of the outlet, Fozzy -
Farm CEO Vera Doganova has pointed out, ÒIn 
comparison to the usual pharmacy, Bila 
romashka drugstore format offers both medicines 
and beauty and health products. This is a 
convenient combination, especially for those 
consumers used to preempt illnesses rather than 
heal them. While healthy lifestyle is becoming a 
lasting trend in the country, we see a perspective 
in the further development of this format and 
plan to soon launch several drugstores in Kyiv, as 
well as nation-wide.Ó 

4th Metro to be built in Kyiv 

November 11, CEO Metro Cash & Carry Ukraine 
Axel Hlouchy and Kyiv city authorit y 
representatives officially started the construction 
of the Metro centre at the crossing of vul. 
Saburova and vul. Zakrevskogo. 

Launch of this 4th Kyiv Metro outlet is planned 
for March 2009. Overall project investments, 
including construction, technical equipment 
purchase, and land plot purchase are estimated at 
UAH290mn.  

General contractor is Solstroy; 11 more local 
construction and design companies are involved 
in project.  

Total area of the outlet is 16 000 sq. m., trade area 
occupies 10 500 sq. m. Parking lot's capacity is 400 
automobiles. Product range covers 28 000 SKUs. 
Of  1400 suppliers, 90% represent local producers, 
distributors and importers.  

Unique for the centre is the ÒShow room for sales 
professionalsÓ, equipped just like an ordinary 
grocery store with 60 sq. m. area. The show room 
will help Metro Cash & Carry to train 

independent grocers. 

ÒThe success of our three centres in Kyiv hascome 
to show that Metro wholesale concept is well 
received by our clients. This gives us a drive to 
develop further even in the period of a financial 
crisis. We continue to expand, while getting 
closer to our customersÓ, said Axel Hlouchy. 

Ukraine's second OBI opens up in 
Mariupol 

November 14, the second OBI opened in 
Mariupol. With trade area of over 11 000 sq. m., 
the hypermarket sells 40,000 articles of DIY 
assortment, of which some 20% come from 
import.  

 ÒOBI plans to become a leading player on the 
Ukrainian DIYmarket, as fas as market leadership 
is our main objective no matter where we 
operateÓ, said OBI Chairman of BD Sergio 
Giroldi.  

ÒWe believe that OBI assortment will satisfy the 
most part of consumer demand for construction 
and home repairing goods. Our OBI garden 
center arouses huge interest among consumers, as 
far as no competitor is on the market, and its is an 
indisputable market leaderÓ, pointed out Keith 
Smith, OBI Ukraine CEO. 

The first OBI hypermarket has opened in Kharkiv 
in the middle of November. In  Febrauary 2009 
company plans to launch the third outlet in 
Odesa.  

In the next 5 years, OBI intends to have up to 20 
stores throughout Ukraine.  

RetailStudio InfoFeed:  OBI international is 
comprised of 521 DIY-hypermarkets in itshome 
market in Germany, the Czech Republic, 
Slovenia, Poland, Hungary, Bosnia, and Russia. 
Expansion strategu pf the chain is focused on the 
central and eastern Europe. OBI gross sales in 
2007/2008 financial year reached EUR5.8bn.  

Openings 

Continued on page 4 
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New Furshet in Netishin 

14th of November, a new Furshet supermarket 
opened in Netishyn, Khelnytsk oblast.  

The new store is located on vul. Lesna 16.  

Netishyn City Council has issued a permit for the 
store operation November 11 on the special 
sitting of the Executive Committee of the City 
Council.  

Second EKO-market soon in Kremenchuk 

22nd of November a new 500 sq. m. EKO-market 
outlet with free parki ng lot nearby the store 
opens in Kremenchug. Store is equipped with 6 
checkouts, its assortment covers 10 000 items. 
EKO-market will be opened every day from 8.00 
to 23.00. 

ATB has 275 outlets 

November the 7th, ATB-market opened outlets in 
Kharkiv and Kriv iy Rig, expanding its chain to 
275 discount stores totally in 81 cities. 

Kharkiv store is the 12th outlet in the city; it is 
located at vul. Traktostroiteley 130. Kriviy Rih 
store can be found at vul. Balakina 28a. There are 
19 ATB discounters currently operating in the 
city. 

Also, a new ATB has appeared in Dzhankoy in 
the Crimea. A new discounter is situated in the 
railway station vicinity on vul. Krymska 26b.  

The first ATB in this town opened in September. 
In 2009, discounters will open in Simferopol, 
Yalta, Feodosiya.  

Metro enters Crimea 

November 18, Metro Cash & Carry opens at 
Yevpatoriyske shosse in Simferopol. The new 
outlet construction costs amount to UAH210mn. 
It is situated on a 6 hectares land plot. The 
product range exceeds 28,000 items; over 300 

Continued  
employees work in the Cash & Carry.  

ÒCrimea opening is rather an experiment for us Ð 
whether the store will cope in these difficult 
timesÓ, said Axel Hlouhy, Metro Cash & Carry 
Ukraine CEO.  

He also added: ÒOur business depends on the 
our clientsÕ business. We do everything so that 
our clients continue cooperation with usÓ. 
According to Metro CEO, the company has 
already signed contracts with Krymmoloko, 
Krymhleb, Tsar -Hleb, Alyans Lavash, Dobrynia 
tea company, Garant window manufacturer.  

Evrotek farewells expats  
Evrotek, the chain operator of Fresh stores, 
officially announced about changes in the top 
management of the company.  

Two overseas managers Ð CEO Krzysztof Kopala 
and the Development Department Director 
Aleksey Morozov Ð have been released of their 
duties in favour of local candidates.  

As explained by the company press-office, the 
move is a result of company restructuring and  
expiry of labour contracts with the managers.  

Furthermore, local managers are thought to 
know better local market ÔrulesÕ and act more 
effectively in the current crisis situation, Evrotek 
officials pointed out.  

The former financial director of Evrotek N atalya 
Shunevich undertakes the responsibilities of 
company CEO, and Ludmyla Svystun, earlier 
working for Lviv Intermarket will come to 
replace A. Morozov.  

Evrotek started its retail business in 2006, 
planning to open up to 35 supermarkets in 25 
regional cities, and 4 logistics centres within 2-
years time. Overall retail investment has been 
estimated at USD450mn. 

Now  Evrotek comprises 8 shops in Kerch, 
Yevpatoriya, Rivne, Kherson, and Kryvyi Rih.  
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Colliers to optimise Alta Centre tenants 

Colliers International signed an agreement with Alta centre owner to 
optimize tenantsÕ selection in accordance with the new concept of the 
centre. Restructured Alta centre will welcome anew consumers in 2009. 

Currently Colliers p robes the possibility to replace some of AltaÕs tenants 
according to the reformatting needs of centre. Currently Alta centre is 
oriented towards consumers with income status Òaverage Ð average 
minusÓ, while in the future it will strive to attract consumers  with an 
income Òaverage Ð average plusÓ. 

In June 2008 Alta center was sold to Davento, the owner of Velyka 
kishenya developing unit - VK Development. VK Development deals 
with construction and real estate management in Ukraine. Its portfolio 
includes above 80 hectares land in Kyiv and the regional centres. 
Company plans to build 6 trade centres and a warehouse complex in 
2009. 

Coll !ers "nternat!onal is leading consulting services provider on real 
estate. The company has 11 000 employees, working in 61 countries 
worldwide  

 

Competition 
investigation 
against 
retailers  

November 11 Poltava 
oblast branch of National 
Competition Commettee 
had filed a suit against 
local supermarkets, 
including local branch of 
ATB-market LLC, 
Garantiya-market, VK -
Poltava LLC, and Fozzy 
Ost LLC. The 
investigation allegedly 
revealed that 
supermarkets unlawfully 
stipulated different terms 
of payment for suppliers 
of one and the same 
grocery products 
category.  

 

November 13 Ivano-
Frankivsk oblast 
competitioncommettee 
branch filed similar suit 
against a number of 
supermarkets on local 
market, including Velyka 
Kyshenia, Arsen. 
Favoryt, Veles, and 
Vopak.. 

Alta -Centre on prosp. Moskovskyi, Petrivka, Kyiv  
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Fora pays off dividends  

Fora LLC payed off dividends on bonds for the fifth percentage period duly and in full rate, as informed by 
Alfa -Bank, the underwriter and pay agent. Bonds worth UAH200mn have been issued for a 4-year period, 
with paying off date set for 11th of August, 2011. Dividends per bond amount to UAH 34.90 at 14%. 
Percentage dividends on bonds are paid quarterly. Next paying -off date is 12 February 2009. Ahead of 
schedule buying-up option is provided for August 13, 2009.  

At present Fora`s income for the 9 months of 2008 comprises UAH 47mn or 45.4% up compared to the same 
period a year ago (UAH 445mn). Net profit in Q3 2008 surged by 55.9% to UAH 1 225 000 compared to Q3 2007 
(UAH786 000). 

Fozzy-Fud issues bonds 

Fozzy-Fud LLC issued 4-year fixed-rate B bonds at nominal value UAH100mn, informs Forum Bank, an 
underwriter of the issue.  Public placement of bonds is set for 18 November. Bonds have been issued for a 4-
year period. Nominal rate of return for 1 -4 percent periods is 18% per annum. Dividends on bonds due to be 
paid off on quarterly basis . Next paying -off date is 12 February 2009. Ahead of schedule buying-up option is 
provided for November 12, 2013. DividendsÕ payment is quarterly, alleged date of paying off is 12 November 
2013.  

The bonds issue has been given stable long-term credit rating ÒuaA-Ò by Kredit-Rating agency. Funds yielded 
upon bonds placement will be utilized for Silpo supermarket chain expansion.  

Finance 
 

RETAIL IN UA is a weekly update of the most important events of retail sector in Ukraine, collected and adapted by 
RetailStudio. RetailStudio is a Kyiv-based independent analytical company that delivers research and analysis 
powered by own database of retail companies, banners, and stores.  

Since 2004, the company runs RetailStudio.org, which is now the most authoritative national web site on retail. It is 
also the most comprehensive open source of industry-specific data in Ukraine.  

RetailStudio provides industry with macroeconomic data and research, analysis of retail sector, groups, and chains, as 
well as monitoring of the industry's news and trends. 

In 2006, RetailStudio launched The Top-25 UkraineÕs Largest Grocery Retailers annual rating, which aims at keeping 
all interested parties informed about the industry status-quo. 
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