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Kpusuc nnarexen B po3HuLEe He noaTBepXxaaeTcs

o umoeam 9 mecsuyes 2008 eo0a cpedcmea 8 pacriopsixxeHuu mopaoebix cemel
YKpauHbl cokpawanuck. Ho npu amom cemu He 3adepixusaru rporsiamsl
rnocmaswukam u daxke cokpauwjanu 3adomkeHHocmbs. O6 amom ceudemersibcmayem
aHanu3 ¢puHaHcoeol omyemHocmu 3a 9 mecsues 2008 2o0a yKpauHCKUX
npeodnpusmud po3HU4YHOU mopa0oersu, rnpoeedeHHbIl Cmyduel uccriedo8aHusi PO3HUUbI
RetailStudio.

B ny6nuyHon 3anucke « PrHaHCOBLIE NOKa3aTeNN HEKOTOPbLIX YKPAUHCKNX CETEN HA
doHe kpusucay» aHanuTukn RetailStudio otmeyvatoT, 4TO (PUHAHCOBLIN KPU3UC CErOaHSA
SABNAETCA KNYEBON TEMOW NOBECTKU AHA PO3HUYHOW oTpacnu. 1o nx aaHHbIM,
HECMOTPSI HA MHOXXECTBO HEOBOCHOBAHHbBIX MHEHUI HA 3TOT CYET, B OTpacnu
AENCTBUTENBHO COKPATUITOCh KONMMYECTBO AEHET.

B ny6nuyHon 3anmucke CTyaum nccrneaoBaHUst po3HuLbl TOBOPUTCS, YTO O COKpaLLEHUN
ob6bema CpeaCcTB B pacnopsiKeHUn CeTei, B YaCTHOCTU, CBMOETENbCTBYET TO, YTO
GONbLUMHCTBO aHanM3NpyeMbIX NPeanpuUsTUn PO3HUYHOM TOPTroBM COKpaTUIM B
TPeTbeM KBapTane o6bem noctaBnsiemMon UMK npoaykumm 6e3 npeasapuTenbHo
onnaTbl N0 CPaBHEHMIO C pe3ynbTaTaMu NepBOro NoNyroanst TEKyLLEero roga.

Kpome Toro, cokpatieHne cpefcTs y npeanpuaTuim po3HUYHOM TOProBin
NOATBEPXKAAETCA PE3KMM CHUXKEHNEM rPUBHEBBLIX OCTATKOB Ha CYETax B TPETbEM
KBapTane no cpaBHEHUIO C NEPBLIM NONYroaneM TEKYLLLEro roga u 3a 9 mecdaues no
CpaBHEHMIO C aHanorM4yHbIM nepuogom 2007 roaa.

Takke B RetailStudio oTmMeyatoT, 4TO B TpeTbeM KBapTare cyllecTBoBasa TeHOeHUMs
COKpaLleHns 06 beMOB A0NTOCPOYHOI0O KpeanuToBaHust NpeanpuaTUin PO3HUYHON
Toproenn 6aHkamun. 3aTo B Ka4ecTBe KOMMeHcaumm B TPETbEM KBapTane npeanpusatms
PO3HNYHOW TOProBNN HAPACTUNKN NPUBIIEYEHNE KPaTKOCPOYHbIX KpeaNTOB Mo
CpaBHEHWIO C NEPBbLIM NOMYrogneMm.

[Mpn 3TOM, PO3HUYHBIE CETM XOPOLLO pacniavymBanincb C NOCTaBLUMKAMUK U axe
COoKpaLlanun 3agormkKeHHOCTb nepe HUMK. «B TpeTbem kBapTane 2008 roga
cebecTonmMoCTb peannu3oBaHHOM NPoAYyKUMM 8 aHanM3Mpyembix KOMNaHWA Bbipocia B
cpeaHeM Ha 49%. MNpun aToOM KpeaMTopcKas 3a40SPKEHHOCTb PO3HUYHBLIX KOMMNaHUI
nepep nocTasLLiMKamMu B TpeTbeM KBapTare yBenvyunach B cpegHem Bcero Ha 3,9%», -
roBOpuUTCS B NyONMYHON 3anncke.

Taknm obpa3om, faHHble 06 yBeNUYeHUn 3a0MKEHHOCTN ceTel nepen NocTaBLLMKaMum
noka He UMeT CTaTUCTUYECKOrO NOATBEPXKAEHUS. KECNU 3asiBNIEHNS OTAENbHbIX
NOCTaBLLMKOB O MPMOCTAHOBIIEHMM NPONNaT 3a NOCTaBfeHHbIE TOBapbl COOTBETCTBYHOT
AENCTBUTENBbHOCTU, TO 3TN SABNEHUSI HE NOATBEPXKAAKTCA CTaTUCTUKON 3a TPU
KBapTana u, ckopee Bcero, 6epyT Havano yxe B okTabpe 2008 roga.», - nogyepkusatoT
aHanutukn Ctyamm nccnegoBaHns po3Huubl RetailStudio.

CkauaTb ny6anHyro 3anuncCkKy « PuHaHCcOBbIe NoKasaTenu HEKOTOPbIX YKPaAUHCKUX ceTel Ha
c¢hoHe Kpusuncay: http://www.retailstudio.net/images/mod_pages/retailstudio_paycrisis_05_11_08.pdf

[dononHutenbHasa MHOpPMaLIMA U KOMMEHTap1MKU O PO3HUYHOMN OTpacnu:
Muxanno MpuweHko, +380 50 330 72 74, retailstudio@retailstudio.org



